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HISTORY OF
CARLSBERG

» Founded by JC Jacobsen in 1847,
Carlsberg Group is rooted in a history
of continuous brewing innovation.

» Carlsberg Brewery's origin on Valby
Hill outside Copenhagen.

 These roots define Carlsberg's

iIdentity today.
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Carlsberg Brewery founded by JC

Commencement of Carlsberg Establishment of the Carlsberg

Carlsberg Foundation formed to

Jacobsen exports Laboratory by JC Jacobsen manage the Carlsberg Laboratory
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Method for cultivating pure yeast

Invention of the pH scale at International expansion
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developed Carlsberg Laboratory
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Introduction of sustainability

program "Together Towards Zero"

Introducing Accelerate SAIL and
Launching Growth Culture

Launch of "Together Towards

ZERO & Beyond"

Emergence as a major global

player





https://tinyurl.com/ytm2wj4s
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CARLSBERG GLOBAL PRESENCE

150

Number of markets where

]40+ Carlsberg brands are distributed 4]000-'-

Number of beer & beverage ,’.\ Number of passionate & talented
brands under Carlsberg portfolio R people working for Carlsberg
Group
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100

Number of markets
where Carlsberg license
and export

11 BILLION

LITERS OF BEER BREWED IN
2020
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2013 2015

Entered Myanmar in 2013
via a joint venture with
Myanmar Golden Star

Breweries.

Official
inaguration of
Carlsberg in
Myanmar

al

Number of
wholesalers
across
Myanmar

11,000+

Number of outlets where
Carlsberg products are
available



-Carlsberg beer was first brewed
by the founder of the Group in

Carlshe rg 1847. It is sold in more than 140

countries across the globe.

-Tuborg brewery was established

Tu bO I‘g in 1880 . Today Tuborg is served

in more than 72 countries.

YOMA is a local brand that was

YOMA born and raise in Myanmar by

Carlsberg Myanmar since 2015.

Black Eagle is a quality stout

Black Eagle
brand by Carlsberg Myanmar.

Black Eagle contains 8.8%
ALC.



2015 4,000+ TOP-NOTCH

THE YEAR WHEN
CARLSBERG OPENS ITS DAYS COMPLETED SENSORY SCORE IN THE

FIRST BOTTLE IN WITHOUT WORLD
MYANMAR LTA
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Carlsberg Myanmar has been recognized a model employer by prestigious
Myanmar Employers Award

€2 Bronze for Best \ @ coldfor Most €2 Bronze for Best €2 Bronze for Best
Corporate Social £ Innovative Use of in Career Use of Internal
Responsibility Technology in HR 8 Advancement \ Marketing for the
Engagement Program ‘ Company Pride

2020

BEST USE OF INTERNAL MARKI TING FOR COMPANY PRIDE

2020

MOST INNOVATIVE USE OF TECHNOLOGY IN HR INTERNATIONAL

INTERNATIONAL

BEST COMPANIES 1o
WORK IN MYANMAR
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OCT 2022-OCT 2023
MYANMAR




SUSTAINABILITY AT
CARLSBERG MYANMAR
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ZERO ZERO ZERO ZERO ZERO ZERO
Carbon Farming Packaging Water Irresponsible Accidents
Footprint Footprint Waste Waste Culture

0.615 0.32% 18,462 4,000+

Reduction of Free of packaging can HL reductionin | Continuously Days of lost time
- body waste by - accident (LTA),
electricity = Waste sludge from water consumption p st alsaut .
consumption wastewater | >ePtember 2025 r°"?":l;"3 a k‘,’" which means
(KWh/HL) ~treatment to the practices via different | there is no LTA in
farmers near our ‘3% comBiliieatian Bagq Brewery
brewery channels since day 1
Return bottle
154:486 usage of total
Liters reduction production

in diesel
consumption

TOGETHER TOWARS ZERO & BEYONE (TTZAB)



STRENGHTING OUR FOUNDATIONS

Our ambition is to Our ambition is to Our ambition is to
source responsibly promote Diversity, | respect human rights

Equity & Inclusion | along the value chain
We seek suppliers who

share our values and Building inclusive We have policy which
responsible approach to leadership through applies to management,
business. | dedicated training for our employees, and contract

people leaders and workers of all entities in

embedded DE&I in our the Carlsberg Myanmar.
recruitment guidelines.

Responsible Diversity, Equity & Human Living By Community
Sourcing Inclusion Rights Our Compass Engagement

BREWING FOR BETTER
TODAY STOMORROW

TOGETHER TOWARS ZERO & BEYONE (TTZAB)




« Step to brew a

TP

better future

youngsters were selected to go
through 6 months intensive
training on F&B with full

scholarship of Carlsberg

Myanmar

We partnered with 4
organizations including SISU,
Beer Factory, Tipsy and Beer
Vibe.

\We designed the program to
help youngsters in need to
enter into F&B workforce
through 3 months training and

3 months paid internship.
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