Beauty
Treaswres

REINFORCING QUALITY FOrR YOUR LUXURY




IS
one of the distributors that provides the
widest range of luxury brand in premium
quality skin-care, hair-care, perfumes,
cosmetics and other luxury products.

Associating with distribution
and retail arm, Beauty Treasures, in
Myanmar, the company is operating
effectively through out the vast region
setting up offices in both Yangon and
Mandalay with an extensive operation of
independent boutiques at lucrative

locations.



OUR VISION

To provide access to quality products
from global leading brands throughout
the region.
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PROVIDING THE BEST

Introducing the ‘Luxury’
lifestyle experience to our
consumers.

GROW TOGETHER

Building long term and
trustworthy relationships with
our suppliers and buyers while
achieving mutual growth.



Our business operation
is guided
by the following “VALUES”

BEAUTY
HONEST AND TRUST

QUALITY

FOCUS ON THE USER
KNOW-HOW and INNOVATION
SOCIAL RESPONSIBILITY

CORE VALUES




BEAUTY TREASURES LTD. keep

offering a wide range of

products that help customers
achieve luxury lifestyle. We
represent over 30 European
and cosmetics brands/
companies.

We efficiently scale and
introduce a variety of high-

end products into the little
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“Beauty is women’s best revenge”
Serge Gainsbourg e ¢ B

The brand ~Ersa Jhas a

From NYC to Paris, Moscow or Sydney... Juliette intrigues
the world. Armed with her perfume, the Shakespearian
heroine goes wild. Life is too short, and pleasures too
many, says Juliette. The Gun, metaphor for the perfume, e
weapon of seduction, or simple accessory of bluff, :
essentially symbolizes the liberation of women towards - S N
men. And sometimes with a taste for revenge... But the

concept is also influenced by romantism. e e v

NOT A PERI

A modern version, where reinventing couple and femininity \
is a constant quest

Launched in 2006, our philosophy is to approach

perfumery as an art and to be present

only through a limited distribution
such as concept stores, department ‘: g | -
stores or specialized perfumeries.
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LABORATOIRES

FILORGA

PARIS

FILORGA has focused on the
international development of
its medical business. Now
conducting business with
10,000 practices in more than
60 countries.

ILORG/ In addition, ten years after its
T P, launch, MEDI-COSMETIQUE® is
bora-vll 18 | B now sold through 8,000 retail
ARORATOINES . % :_" n: k-t 1
FILORGA ottt 1131003 outlets in 70 countries.
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— Morocco, Tunisia, China, USA,
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ACCA KAPPA
Nl #5679

Acca Kappa.
A historic brand of excellence in creating
fragrances, professional brushes and body
care and wellness products. A world of
sensory and olfactory experiences inspired
by the fragrances of the flowers and plants
found in Italian gardens. Four generations
of craftsmen and an absolute passion for
simplicity and authentic beauty that can be
seen in every item produced and in every
tiny detail.

A family company that has
become an industrial corporation while
remaining faithful to timeless values. A love
for nature, respect for the human body and
production that is exclusively made in Italy.
Available in the finest boutiques and
flagship stores.
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YANKEE
CANDLE"

From humble beginnings ...

..to America's favourite brand of premium scented
candles

Yankee Candle has become the most recognized name
in the candle business and the country’s best-selling
candle brand. Today, the brand is offering over 150
fragrances, a wide range of seasonal and specialty
scented candles, home fragrance products, car air
fresheners and candle accessories.

The candles and accessories can be found in over 500
company-owned retail stores. They also have a vibrant
catalog and online business, an expanding North
American wholesale customer network (including over
19,000 specialty retailers in the U.S.), Yankee Candle
Fund-Raising division and international distribution.

The future looks bright for new growth and expanding
opportunities as the brand continue to write new
chapters in this true American success story. _ “.'.‘.::;"“/
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OUR ORGANISATION STRUCTURE

PRESIDENT
Mr. Gul Aswani

CEO
Mr. Varun Aswani

MANAGING DIRECTOR DIRECTOR
Ms. Sandar Po Ms. Moe Su Kyi

Yangon & Mandalay Distribution Offices
instead of Lower Myanmar

OPERATION DEPARTMENT

HR & ADMIN FINANCE & WAREHOUSE BB BUSINESS DEVELOPMENT

DEPARTMENT P EPR R AR e BRAND MANAGERS - 5

HEEXECUTIVE X CHIEF ACCOUNT X 1 SALES & MARKETING

ADMIN X 1 ACCOUNTANT X 1 EXECUTIVE X 2 BESIGNER 4 2

DRIVER X 4 STORE SUPERVISOR X 2

DELIVERY X 4 STORE ASSISTANT X 3
SHOWROOM & SALES (EVENT) CORPORATE SALES DOWNTOWN

COUNTER DEPARTMENT DEPARTMENT DEPARTMENT

BEAUTY ADVISOR SUPERVISOR X 1 SUPERVISOR X 1 SUPERVISOR X 1
X 30 ASSISTANT X 1 ASSISTANT X 1 ASSISTANT X 1




DISTRIBUTION COVERAGE
Our products spread widely through

out the country and available in

QOver 22 Cities and
ﬂzo Retail Outlets
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love your life

— RETAIL PRESENCE —

“Our products are
easily available
@Myanmar’s
leading retail
outlets”
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Beauty
Tneadwres
PRODUCT TRAININGS

WE DON’T

BUILD A BUSINESS

WE BUILD
PEOPLE ___ '
ANnD THEN PEOPLE

BUILD THE BUSINESS fSisasanace



Valmont Skin Care Training
Taipei
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Valmont Skin Care Training
(@Fancy House
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Filorga brand skin care training
Hong Kong
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Filorga brand skin care training
(@Singapore
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Filorga brand skin care training
(@Sule Square
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Wahl Hair Care Training
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BEAUTY TREASURES LTD.
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Happy Staff Trip @ Naung Beach
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VALMONT

Valmont Myanmar

EValmontMyanm
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Beauty
Treaswres

YANGON : Aurora Business Tower, No.40, No(1) Industrial Road, Office No: (602-604), 6" Floor, Bahan Township, Yangon, 11201, Myanmar.
Mandalay : Thiri Mingalar Housing, Condo Il, 27'" street, Chan Aye Thar San Township, Mandalay.

YGN : 09 770085277 / 09 789753051, MDY : 09 797455646 / 09 440976465

Email : info@beautytreasures.com.mm

www.gsventures.com.sg




